Pet Performance P3 March 2026
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Summary

- In Pet, symbols & Independents Value latest 52 weeks performance 3.0% but dipping 12 wks -3.6% & 4 wks -3.8% driven by.
L4wks performance dipped a bit -3.7% driven by Mars and Private label & IPN declines

Key Highlights for Symbols and Indies

e Top 10 selling lines are PMP’s.

e Felix AGAIL meaty selection 12 x 85g PMP is the #1 selling pet food line.

e Top 4 Selling Single Serve lines are Felix and 8 out of the top 10 selling Single Serve lines are Felix .

e Top 4 Selling Luxury wet cat lines are Gourmet and Gourmet Perle Connoisseurs Collection 12 x 85g PMP is the top selling
Luxury Line.

e Purina One 600g PMP has the #1 selling Total dry cat line in symbols and Independents.

e Go Cat has 3 lines in the top 5 of Total Dry cat.

¢ Winalot Pouch remains clear number one over double the size of Pedigree Pouch & Cesar in Symbols and Independents.
e Winalot Chickeninjelly 400g in the top selling can and Winalot Pouch has the top three selling Dog pouch.

e Bonio clear number one in dog biscuits .

e Bakers has the top 4 selling dry dog lines in Symbols and Independent
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Symbols and Indies performance has dipped Mars & Private label pulling
down performance and recently IPN gone into decline .
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Symbols and Indies performing behind Total Market. Mars & Private label pulling
down performance. Purina growing ahead of the category +1.9%
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L12 wks, Symbols & Indies value decline slowed to —3.6% with Purina
performing ahead of the category +4.7%. IPN slipped into decline -3.4%

All Outlets & KWP Bargain Supermarkets Convenience Convenience Multiples 2.0%
Stores
' — r N ~ P “ r 1.5%
£850.2M £652.4M £89.2M £42.8M
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1.0% 1.7% -1.6% 0.1%

-1.0%
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L4 wks most C mults convenience dipped into decline -3.8%. Symbols &
Indies Purina performing ahead +5.2% m PL & IPN dipping on 12 Wks

All Outlets & KWP Bargain Supermarkets Convenience Convenience Multiples 2.0%
Stores
1.6%
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Purina remain clear number one in Symbols and Independents with gains in
2025. Mars & PL continue to lose share & Spectrum brands have grown

Symbols & Indies Value share
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In Symbols and Indies

GROWTHON :

Wet cat
Gourmet, Sheba,
Felix

Dry Cat
Purina One

Cat Treats
Dreamies & Felix

Dog Snacks
Bakers
Goodboy

Wet Dog
Butchers Trays
Winalot Cans

TOTAL DOG WET TRAY NEW

the areas still in growth

DOGMIXER | oTHER
£262,403

£2,286,784
0% _\ 1%

DOG SNACKS
£31,057,801 WCSS (excl Lux)
17% £38,530912
21%

DOG WET POUCH LUXURY WCSS
£8,111,899 £8,652,431
5% 59

Standard Dry Cat
£10,461,213
6%

DOG WET CAN
£33,530,443
19%

“._ Cat Dry Adv Nut
£2,679,615
1%

Total £179.3m -3.0%

U
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Luxury, Advanced Nutrition Dry Cat & Cat Treats are

% Change vs YA

SINGLE SERVE (excl Lux) -0.4% |
LUXURY Bl 7.3%

STD DRY CAT -2.8% M

ADV DRY CAT B3 6%
cATcANS -19.4%

CAT TREATS & DRINKS Bls.7%

DOG COMPLETE DRY 6.9% Il
DOG WET CAN -5.5% M
DOG WET POUCH -6.1% Il
DOG WET TRAY -0.9% ||
DOG SNACKS -1.4% |

DOG MIXER -19.5% |

Actual Change vs YA

SINGLE SERVE (excl Lux)
LUXURY

STD DRY CAT

ADV DRY CAT

CAT CANS

CAT TREATS & DRINKS
DOG COMPLETE DRY
DOG WET CAN

DOG WET POUCH
DOG WET TRAY

DOG SNACKS

DOG MIXER

Decline -£5.5m
INestlé PURINA




Cat is Outperforming Dog. Single serve decline is driven by Whiskas. Dog is
struggling across all segments with Wet & Dry Dog biggest £ declines

Symbols and Independents YTD % £ Chg YOY

-1.2% I

SINGLE SERVE (excl Lux)

LUXURY

STD DRY CAT

ADV NUT DRY CAT

CAT CANS

Symbols and Independents 12 wk % £ Chg YOY

SINGLE SERVE (excl Lux)

LUXURY

STD DRY CAT

ADV NUT DRY CAT

CAT CANS

-1.2% I
I 2.9%
I 3“5%

Symbols and Independents 4 wks % £ Chg YOY

SINGLE SERVE (excl Lux)

LUXURY

STD DRY CAT

ADV NUT DRY CAT

-2.5%

CAT SNACKS CAT SNACKS -2.1% I CAT SNACKS

DOG COMPLETE DRY DOG COMPLETE DRY

DOG WET CAN -5.5% l DOG WET CAN -5.5% . DOG WET CAN -5.1% .

DOG COMPLETE DRY

DOG WET POUCH -8.2% . DOG WET POUCH -8.2% . DOG WET POUCH -7.6% .
DOG WET TRAY -8.8% . DOG WET TRAY -8.8% - DOG WET TRAY -10.6% -
DOG SNACKS -1.1% | DOG SNACKS -11% I DOG SNACKS -1.6% I
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Purina has the number One brands across Main Meal Cat, Dry Dog and
Dog Pouch in Symbols and Independents

.Wet Cat Cat Luxury Atd.vanced
Single Serve Nutrition Dry Cat

MAT YTD MAT  YTD s MAT  YTD

Cat Treats & Drinks

— MAT YTD
) £4.6m +2.5%, -4.6%

BRPURINAJ MR
fe[( £24.6m +5.3% +6.0%JRAtIaag £5.9m +10.4% +6.5% M @INI8lc2.7m +13.8% +17.1%

£2.0m +6.9%, +7.6%

g ~ £2. + .40 , _4.10
whiskas £12.6m -7.3%, -12.29 jéba 6m +3.4% %

HE

Snacks
MAT YTD

£9.4m -1.7%, +1.8%
Bakers)c, s +0.3% -3.5%

Dry dog

Dog Wet Pouch

£5.7m -4.6%, -3.4% @D :7m -2.6%,-4.6% Bakers] £10.2m -6.4%, -7.8%
b@@ £2.3m -9.8%, -19.6%

Dog Wet Cans
MAT YTD

Pe cel £7.0m -16.4%, -22.7%

Rl o _ 0
R £741k +34.1%, -4.6% £4.6m -2.4%-4.6%

£6.0m +10.%, +37.9%
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Purina Big Bets Share, with a record share on Gourmet 70.7% L4wks

Share of Single Serve Share of Luxury Wet cat

63.9% 65-2%
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Share of Dog pouch
69.6 69.7
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Total Market has returned to growth. Luxury, Cat Treats, Dog Trays and
Dog Snacks are delivering strong sales to the Total Category

MAT GROWTHON :

Wet Cat
Gourmet & Sheba

Cat Treats
Dreamies

Dry Cat
Purina One, Whiskas

lams

Winalot Pouch

Dog Snacks
Goodboy

Source:Circana, Market Advantage | Total Market PET Outlets |MAT | 215t March 2025

ALL OTHER
£78,853,655
3%

DOG SNACKS
£552,759,632
17%

TOTAL DOG WET TRAY NEW
£196,885,591
6%

DOG WET POUCH
£172,939,423
5%

DOG WET CAN
£321,093,681
10%

DOG COMPLETE DRY

£401,045,161
12%

Total £3.2bn +1.2%

U
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LUXURY WCSS
£361,070,316
11%

L CAT MULTI SERVE
£40,550,554
1%

T CatDryAdv Nut

£111,913,985

4%

% Change vs YA
SINGLE SERVE (excl Lux) -0.8% I
LUXURY B 8.7%
STD DRY CAT M 14%
ADV DRY CAT B 5.8%
catcans -16 S
CAT TREATS & DRINKS B 6.6%
DOG COMPLETE DRY 23% W
DOG WET CAN -3.3% Il
DOG WET POUCH Bl 29%
DOG WET TRAY B 4.5%
DOG SNACKS M15%

DOG MIXER

Actual Change vs YA

SINGLE SERVE (exclLux)  -£5. 1Ml

LUXURY Bl £29.m

STD DRY CAT je2.2m
ADV DRY CAT B £6.2m
catcans -£8.2M [
CAT TREATS & DRINKS B f11am

poc compLeTE DRY -£9. 3V [

poG weTcan  -£1758

DOG WET POUCH Bl ca.0m
DOG WET TRAY B £8.5Mm
DOG SNACKS B £8.4Mm
DOG MIXER £0.M

Growth +£39.1m
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Total market Top 2 Brands by Segment

Wet Cat

Single Serve
MAT YTD

:-_;
f‘e[l £288m -0.9%, -0.5%

whiskas£202m 0.2%, 3.1%

Cat Luxury

MAT YTD
£159m 4.0%, 3.8%

£149m 18.9% , 4.6%

Dog Wet Cans

I MAT YTD
Butchers £87.5m 5.5%, 7.7%

Dog Wet Pouch
MAT YTD

£68.0m 3.8%, 3.1%
£38.4m -8.0%,-4.8%

£29.3m -15.8%, -25.5%

()
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Advanced

Nutrition Dry Cat
e MAT YTD

@)\VJ2£75.0m 5.5%, 10.2%

JAMS#:£26.3m 10.7% 20.5%

@D £31.1m -7.3%,-11.5%

Wi 26.4m 14.2%, 10.6%

Cat Treats & Drinks
MAT YTD
U £58.6m 9.9%, 6.1%

£21.8m -5.9%, -6.8%

Dry dog

MAT YTD

£80.5m 0.1% 1.7%

aum

Bakers/ ., o 529 -7.0%

MAT YTD

£113m; -2.1%, 1.1%
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In Convenience Mults the top Value sale growth drivers are Luxury, Dog
Snacks, Dog Trays & Cat Treats and Drinks

. ALL OTHER % Ch YA
MAT GROWTH ON :
2% SINGLE SERVE (excl Lux) -6.1‘%-
LUXURY B 0.3%
Wet Cat STD DRY CAT -1.8% li
ADV DRY CAT 4.0%
Ml A e WCSS (excl Lux)
Gourmet & Sheba DoGSACKS S catcans 14 2
8% 19% CAT TREATS & DRINKS B 6.0%
Cat Treats DOG COMPLETE DRY -2.6% [l
. . DOG WET CAN -1.4% |
Felix, Dreamies, DOG WET POUCH H 18%
Webbox DOG WET TRAY B 2.5%
DOG SNACKS Bl 2.7%
TOTAL DOG WET TRAY NEW
£13,775,289
Actual Change vs YA
Dog Shacks SINGLE SERVE (excl Lux) -£2. [
GOOd bo DOG WET POUCH LXURY ﬁZ.lM
Y 109,99 STD DRY CAT -£0.20
‘ ADV DRY CAT M £223.5k
Standard Dry Cat CAT CANS '£261l(
Wet DOg DOGWET CAN £10,285267 CAT TREATS & DRINKS Bl £577.2¢
inal h o DOG COMPLETE DRY 485« |
Winalot Pouc DOG WET CAN -£0.3Vli
B utC h ers Ca ns TOE @O BT Ca;l?rgy;;d:g!ut DOG WET POUCH I £0.1M
£18,027,228 o DOG WET TRAY i £0.6M
10% 3% '
N atu ro Trays \ CAT MULTI SERVE DOG SNACKS ﬁ £0.9M

£1,582,633
1%

Total £186.7m +1.0% Growth +£1.8m
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Convenience Mults top 2 brands by Segment

Wet Cat Single Serve Cat Luxury Advanced Nutrition Cat Treats & Drinks

Dry Cat
MAT YTD MAT YTD MAT YTD

MAT YTD
BT
REPURINA]

e[l £17.3m -3.1%, 0.1% G(SWET £13.8m 14.6%,+10.5% NE £5.4m 2.1%, 19.7% £f4.9m 2.7%, +1.7%

:"—r-
fe[l £1.8m ; 0.3%, -12.3%

LE

Whm £12.5m -13.4%, -11.69 £10.4m -2.0%, -11.2% m £481k 63.5%, 25.8%

Dog Wet Pouch Snacks

MAT YTD
£4.2m 6.9%, 4.6% @£4.1m -17.0%, -22.2% uAg__JNS £7.2m -4.9%, -8.6%

h@@ WLy L ENT (NATURO £3 7m 15.0%, 7.4% Bakersjrs.7m -4.9%, -8.6%

Dry dog

Dog Wet Cans
MAT YTD

Butchers £6-8m 0.2%, 0.6%

MAT YTD MAT YTD

ROy 15.5m 5.5%, 4.8%

£8.7m -8.8%, -8.5%
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